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Generator, Innovator

Growing Greener Innovations brings greener energy to the world

onnie Stacey is not one to shy away
Cﬁ‘om a challenge.
In 2014, she set an ambitious goai.

After 20 years working in IT, she wanted
to make a changc. She wanted to enter
the world of cntrcprcncutship. And she
wanted to find a way to providc power to
billions of pcoplc around the world.

She wanted to solve energy poverty.

Over the past six years, Stacey has
made some major strides towards this
goal. She has learned the ins and outs of
how batteries work. She’s brought game-
changing ideas to market. And dcvcloped
rclationships with clients and partners
around the world, from Peru to India,
Singapore and the Philippincs.

It’s hard to believe her growing influence

all started with a singlc noisy generator.

“I was off for a walk with my twin boys
— they were about three months old —
and I went by a house bcing built that had a
diesel generator running,” she says. “And
1 thought7 ifyou wake these babies, I swear,
I am going to lose it.”

The moment stuck with her, well after
she returned from the walk. She started
thinking about generators, and energy
in gcncral.

“I started thinking to rnysclf, why do we
use diesel generators? They'rc the worst.
They're horrible on the environment, thcy'rc
loud, they're expensive, everybody hates them,
thcy'rc 2 must, not a nice must to have,”
she says.

Although she didn’t have experience in »

Money on a mission.

Put simply, the Social Enterprise Fund (SEF) is a loan fund. We invest in social
entrepreneurs who want to make things better in the community and in the world.
We provide patient capital at reasonable rates to help put dreams to work.



the energy sector, or with batteries, Stacey

did have two decades of experience in
IT. She also had a general understanding
of electrical and computer components.
And most importantly, she had a desire to
make change.

“I researched it for a good while and
I learned more about batteries and
I kind of had this thing where every
single day I had to do one thing
towards making this product come to
life,” she says.

About 15 months later, she came
across the concept of energy poverty
— the concept of large parts of the
global population not having enough
power to light or heat their homes.
It affected nutrition, health, and
even safety.

The statistics she learned were
startling. First, that there are about
one billion people in the world who have
Zero access to energy.

“They’re candlelight only. That's one in
cight people. That's ascounding,” she says.

Second, that there are 2.6 billion people
who don't have enough energy to cook in
any way other than to burn something,

“For a lot of them it's open fire, it could be
garbage, it could be debris, it could be just
about anything,” she says. “And the offshoot
of that is that it's one of the biggest causes of
acute lung disease and illness in the world.”

And third, about half the world’s

population lives in what is called ‘domestic

learned this I thought, wow, okay,
what I'm building has a potential not
to just be a good business. This could
change the world for people who are
living in poverty.”

As she learned more about the
impacts of energy poverty, and

its negative correlation with

"What I'm building has a
potential not to just be a
good business. This could
change the world for people
who are living in poverty."

— Connie Stacey

economic growth, she grew
more determined.

“And that's when I said, “You
know what? I'm gonna do this,”
she says.

Since then, Stacey has learned
the minutiae of batteries. She
understands not only how they
operate in general, but the
features that make them
sustainable or not. She’s

energy poverty, which, she explains, is where
people cither have consistent, low-voltage
power, or only have power for certain hours
of the day along with rampant blackouts.
“Where we are, especially in Alberta, we
are so privileged in terms of our energy. It's
like a non-issue here,” she says. “So when I

uncovered ways to make them

more environmentally friendly,
to reduce waste, and make them more
practical in extreme conditions.

She started by addressing the
conditions that would be the hardest
on temporary power sources. Two
of the most extreme options she
could think of were a community in




Northern Canada, with no other access to power, and a rural
village in sub-saharan Africa. She wanted to create a power
source that had three broad features: it had to be simple and easy
to use — so you didn’t need to be an electrician to operate it; it
had to be portable so it could be used in remote areas; and it had
to be scalable in order to answer varying needs.

The resulting products, the Grengine solar battery generator
and folding solar panel are Stacey’s first major milestones along
the path to solving energy poverty. And while she knows the goal
of ending global energy poverty is a way’s off yet, Stacey

is determined.

The generator is what Stacey calls input agnostic, meaning
it can be powered by a range of different power sources, be it
solar energy, or lithium ion, or solid-state lithium batteries.
What's more, the generator has undergone extensive field
testing done with the Department of National Defense to
highlight the practicality and efficiency of using different
power sources.

“It works seamlessly,” she says. “So the idea is when the next
new battery chemistry comes out, you don't have to start from
scratch, you just keep building onto it, you only replace that
which needs to be replaced.”

But the Grengine and folding solar panel are just the first
steps in Stacey’s path to ending energy poverty.

As the groundwork comes together for Growing Greener
Innvation’s Edmonton production facility, Stacey sees it as
another win. Her goal is to develop roboticized manufacturing
facilities that can be built in markets around the world in
order to answer worldwide energy needs. By using roboticized
manufacturing, Stacey aims to reduce the ecological impact of
shipping and producing components worldwide.

“Well think about the footprint that your average battery
has in going around the world as it’s produced,” she says "We
wouldn't even ship from Canada ‘cause the environmental
footprint just wouldn't make sense”

As demand grows around the world, Stacey hopes Growing
Greener will be able to build its production capacity with
regional facilities.

But first, she wants to get the groundwork right. With
construction underway on the Edmonton facility — thanks in
part to Growing Greener’s relationship with SEF — Stacey’s
looking forward to ramping up production. She expects the
facility to be operational by mid-2023. In the meantime, she'll
keep pushing towards her goal of ending energy poverty. One
meticulously researched step at a time.

“So stay tuned,” she laughs. O




Included by Design

Universal design, universal appeal

can Crump knows what a difference Universal Design
S(sornctirncs also called inclusive design or barrier-free design)

can make, and he’s on a mission to see it included in every
building across Alberta.

As the co-founder ofC:llg:lry—bascd Included by Design, Sean
Crump has ;1lrcady worked with clients like the Glenbow Museum,
the University of Calgary, the Canada Lands Company and Calgary
Pride to hclp them build accessible and inclusive spaces.

His passion for inclusive dcsign can be traced back to 2004, when
at age 19, a diving accident left him a quadriplcgic. The sudden
change was devastating for many reasons, not the least of which was
the shift in the way pcoplc treated him after the injury.

“I noticed a massive discrcpancy in what my life was and then

Krooshal — An
Accessibility App

Crump has also spcarhcaded the dcvclopmcnt of Krooshal,
an app fcaturing certified accessible and inclusive businesses
across Calgary. The locations have all been vetted by Included
By Design, and are plottcd on a virtual map for users. The
beta version of the app launched in 2021, and within a few
months, included profiles of dozens of businesses, ranging from
restaurants and coffee shops to conference centres.

Working with Thin Air Labs, Included by Design has grown
the app to include restaurants across Calgary. The platforrn can
be used for any industry and virtually any user interest, from
going out socially to ﬁnding crnployrncnt, travcling or otherwise.
In the future, Crump hopes to cxpand even further — both
gcographically, and for different user bases.

“The great thing is, we've got data with the app. So we're
trying to understand how it impacts and how it providcs value
to this community to ensure that this is somcthing that is
rncaningful but also useful,” he says. “We want to rcally get ahead
of ourselves on some elements and be truly reliable, to make sure
needs are met from the user's perspective.”

what it became. Not just physical challcngcs and barriers
— there were a lot ofsystcmic challcngcs bcyond just not
getting somewhere,” he says.

“It was even the expectation that somcbody has in terms
of a disabled person's ability to contribute to sorncthing
or what their capability was. It was like I was bcing
congratulatcd for getting out of bed that day, even though
I'd been doing that for 19 years before that.”

Ncarly two decades later, Crump has become an active
voice in the disability sector, working to bring awareness
to issues of inclusion and acccssibility. He now sits on
several boards and committees, including the federal
government’s technical committee for acccssibility, and the
boards of Barrier-Free Canada, Cerebral Palsy Alberta and
Voices of Albertans with Disabilities. His go:ll is to changc
the conversation around how pcoplc with disabilities are
included and supportcd in society — and that starts with
some foundational work.

Today Crump’s firm, Included by Design, promotes
the concepts of Universal Design — things like automartic
doors, entry ramps and adaptivc lighting — which make
spaces more inclusive, usable and accessible. He cxplains
that the Accessible Canada Act — which governs Canada’s
building code for barrier-free buildings is still in its
infancy. He says it has a long way to go, which means
there’s a lot of opportunity for growth.

“It's credible that Canada's trying to do it the right way,
to make sure we're putting sorncthing in placc that has
some ;1bility to create impact right away,” he says. “But
there's a lot ofground to be made up, a lot ofincquity
that's been cxpcricnced for much, much longcr than I've
been dcaling with it.”

Outside of his own pcrsonal experiences, Crurnp
also sees Included by Design’s work as crucial to future
consumers. The World Health Organization estimates
approxirnatcly 15 per cent of the global population lives
with a disability today. In Canada, statistics suggest an
even higher number—with 22 per cent of the population
living with a disability. Dcrnogr:lphic trends and medical
advancements mean pcoplc wwwith chronic conditions are
living longer, so the percentage of the population with a
disability is cxpcctcd to continue to rise.

“It's a good niche to be in because I'm very connected to
it and I feel like it's somcthing that
needs a lot ofcorrccting and there's a lot ofpopul:ltion
impact,” he says.




Kemet Advanced Manufacturing

A local prescription for global health

or as long as she can remember, Mor¢nik¢
F()libscbik:lll has been determined to make

a difference.

“I think it has somcthing to do with
the fact that I was born in Nigeria in what
became the height of the HIV epidemic,”
she says. “My father was a physician. My
mom worked at the food and drug agency.
Somcthing about my childhood made that
top of mind for me in a way that really is
incxplicnblc, but I just knew [ wanted to be
part of a solution for pcoplc living with HIV
in African countries.”

When she came to study at the University
of Alberta, Olaosebikan remained steadfast

in her commitment to making a difference
for people living with HIV in African
countries. Even as a student, she worked
to put on a fashion, art and music
show to raise money for HIV relief in
African countries — an initiative that
would later go on to become the Ribbon
Rouge Foundation. In her first year
of fundraising, she raised $2,000 — an
impressive amount for a student-led
fundraising night — yet these humble
bcginnings were just the start of what
Qlaosebikan hoped to one day accomplish.
Today, as the CEO of Kemet
Manufacturing, Qlaosebikan is »
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closer than she’s ever been to changing
the lives of thousands of people
worldwide. After graduating from
the University of Alberta’s Faculty of
Pharmacy, she began researching some
of the issues faced by pharmacists
and healthcare professionals across
Africa. What she found devastated and
frustrated her.

“Soif I'm a pharmacist and I'm
ordering drugs for my country today,
I will not get those drugs for another

halfa year. Six months. Not oniy is

this bafﬂing to me in this day and age,

but it's acccptcd7 it's not even chailcngcd.

It’s just seen as “This is the way it is,”
she says. “And that broke my heart. I
just could not find a way that that
was acccptablc.”

Exaspcratcd by her iindings,
Ol4osebikan bcgan iooking for
solutions. She realized that what was
missing was responsive pharmaccuticai
manufacturing, carried out in Africa.
What she didn’t know was how to make
thata rcality.

“I had come up with this idea that
we needed a small footprint, preferably
modularized, scalable agilc medication
manufacturing. But I'm a pharmacist, I'm
not an engineer. Not only do I not have
a clue about how to build this thing,

I didn't even know which profcssion
would build this thing,77 she 1aughs, “So |
started connecting with pcoplc to iigurc
it out.”

She bcgan to study literature around
pharmaccuticai manufacturing and
meet with anyone who would talk
to her that had expertise in modular
manufacturing. In time, she found that
researchers at MIT, the University of
Montreal and Cambridgc had alrcady
been pioneering some of the ideas that
she'd been curious about. She knew she
was onto somcthing.

“At that point I knew, well, I'm not
complctcly offmy marble,” she says.

In 2021, Olaosebikan launched
Kemet Advanced Manufacturing into
full operation, (with financial support
from Social Enterprise Fund),with the
goal ofproducing its first modular
manufacturing units by mid-2022. For
now, Olaosebikan and her fast—growing
team of researchers and contractors
work out of a lab in the Edmonton
Research Park, where thcy are Working
to prove the concept and business model
for Kemet’s manufacturing facilities.

“What I'm rcally wanting to understand

at the moment is what the disparitics
are and what the drivers are for shortagcs,
because then it would give me a rcaily
good sense of where and how we're
needed,” she says.

At present, the prcfabricatcd labs are
pianncd to manufacture medications
for conditions like HIV, malaria, and
mental and cardiovascular health. After
the first facilities are manufactured
next year, Ol4osebikan hopcs to see
them distributed to countries across
Africa, while thcy will remain digitally
connected with the Canadian lab.

In addition to supporting the
countries where the facilities will be
shippcd, Olaodsebikan is Working to
integrate positive, socially rcsponsiblc
business decisions throughout Kemet.




From looking to build the facilities out of factories located
on and run hy Indigcnous—owncd firms, to creating more
jobs for women in STEM, Qlaosebikan is working to
empower others through Kemet.

“It's rcally about 1ooking at how we build capacity in
these areas that we've lost our capacity — creating local
manufacturing, the tcchnology that supports it, and the
knowlcdgc base that supports it,” she says.

Kemet is only in its infancy, and Olaosebikan is
confident she’s only scratched the surface of what's
possible. Today, she is just as determined, if not more,
than ever before. And she knows that with a little more
collaboration and support, great things will h:lppcn.

“What I want is anyone who is interested in finding a
solution to drug insecurity glohally should reach out to
me, and we should find ways to work together,” she says.
“This is a complcx problcm I've chosen to chew on, and

[ have always been a believer that complcx problcms
require a lot ofhurnility. That humility often gets
cxprcsscd in collaboration.” SEF is proud to be one of
those collaborators. O




One Family Law
Why Can't We Be Friends?

By Kevin Maimann

n Edmonton lawycr is piloting a
Aharrnonious :1ppro:1ch to divorce

settlements that could changc the
game in Canada.

Melissa Bourgeois, with One
Farnily Law, spent the first few years
of the COVID-19 pandcrnic Working
on a process that allows one lawycr
to represent a couplc togcthcr in lcgal
separation from start to finish,

a practice that is Currcntly barred
in Canada.

“It’s rcally a paradigm shift,”
Bourgeois says.

“Most pcople’s viewpoint is that
there is only one way to do this —
you have to hire your own lawycr,
your lawycr represents your interests,
you need to go into this very secretive
kind of weird portal that you come
out of four years later and $100,000
poorer and still have no idea what
happcncd.”

Bourgeois saw the process at work
in the United Kingdorn, where she
says it has become the de facto model
for amicably divorced couples. The
concept of using one lawycr struck
a chord with her, h:lving had a
tumultuous career in farnily law
and mediation.

She took a hugc risk Working for
two years on proposals for the Law
Society of Alberta, not knowing
whether she'd get the green light. She
was cvcntually grantcd permission
and forrnally launched her pilot
project, the One Farnily Lawyer
Model, in January 2023.

Bourgeois says she’s found many
separating Couplcs gcnuincly want
the best for each other. This approach
can be cspccially appcaling to parents
who want to maintain a constructive
co-parenting rclationship that will
allow them to, for cxamplc, attend
their kids soccer games togcthcr.

“It’s a very weird concept to say
we're going to hire a lawycr togcthcr

8

because we want each of us to come
out of this as well as we can. This
oppositional kind of conflict-driven
narrative is sorncthing that, throughout
the years ofrny practice, I was ﬁnding
pcoplc just sirnply don’t want,” she says.

“The average family doesn't really
have a huge amount of resources to
be spcnding on lawycrs. It’s a very
rnystiquc—drivcn process... so this is
rcally putting the power back in pcoplc’s
hands, providing them with irnpartial
lcg:ll information that applics to them.
The idea is thcy decide from there what
the terms of the separation should be.”

The pilot is, first and foremost, a lcgal
reform project.

Canadian law currcntly prccludcs
lawycrs from representing opposing
parties in a disputc because it’s viewed as
a conflict of interest.

Bourgeois says she’s heard positive
feedback from clients and colleagucs SO
far, and, with financial support from
SEF, has cleared her slate to focus her
practice solcly on this model.

She’s even started drafting
a book that will hclp pcoplc
understand the framework of an
amicable separation, and even
empower some couplcs to do it
themselves without lawycrs.

Bourgeois views the onc—lnwycr
approach as bcing hclpful to
overworked lawycrs and the
judicial system at largc, as well as
clients who want a rclativcly quick
and painlcss divorce experience —
she S4ys MOSt cases can be finished
in six to cight weeks.

“Anything that kccps pcoplc
away from the courthouse |
think would be supportcd by the
judiciary. It’s a system that is over-
burdened right now,” she says.

“If we're not rcady for it, it is
going to be coming anyway. This is
Alberta’s opportunity to showcase
just how innovative we are, and
how we are nimble cnough to
bring forward big changcs to the
way of thinking.” 00

thinking. "o

“Anything that keeps people away from the
courthouse I think would be supported by the
judiciary. It’s a system that is over-burdened right
now. ... This is Alberta’s opportunity to showcase
just how innovative we are, and how we are nimble

enough to bring forward big changes to the way of

chrmtcd with permission Edlﬁ) Magazine, May 2023 issue.




Earthware Reusables
The Eco-friendly Future of Take Out

s a self-described ‘serial entreprencur,’ John MacInnes spent
Amorc than 20 years at the helm of several successful businesses

in Calgary. But as he prcparcd to move on from his last venture
— a software company focused on printing and copying — he
wasn’t quite sure what would come next.

“I eried retiring,” he laughs. “It didn't take because I wasn't very
good at it

It was the uphcaval of the pandemic that brought him to
abandon retirement and launch Earthware Reusables.

Like many pcoplc at the time, Maclnnes bcgan ordcring more
take-out meals from restaurants, both for a sense ofnorrn:llcy a
restaurant-cooked meal offered, and to support the local businesses
struggling with pandcmic restrictions.

But as every dish arrived — each with its own array of
disposabic containers, cuticry and plastic packaging — Maclnnes
found hirnsclfwondcring about the environmental impact these

ordcrs h’(ld.

“One Of EhC pCOpiC that was on onc¢ ofour VidCO CLIHS tOld us

about a reusable container service in San Francisco,” he says. “It
was a great idea, and it just wouldn't get out ofrny mind.”

So much as he'd done in the past, MacInnes set to work,
rcscarching ways to make the mountains ofplastic and
Styrofoarn packaging used in the hospitality industry a thing of
the past.

According to the company’s website, there are 60,000
take-out orders every day in Caigary. And because each order
includes multiplc items, that means more than 240,000 singic—
use containers are used — and likciy thrown away — in C:llgary
every singlc day.

He dcsigncd a piiot program to launch that summer, using
reusable containers he'd ordered from the United States. Four
Caigary restaurants enrolled in the piiot program, which would
hclp Maclnnes evaluate how to make the business of reusable
containers a sustainable one.

The program tested four different models: one restaurant
which rcplaccd all of its containers with Earthware’s and sent
them out into the world, and three which offered customers the
option ofusing reusable containers with the option to pay extra
fees of up to a dollar, to hclp cover the cost of the containers.

The probicm was, the math didn’t add up. »




Those first containers cost the company ncarly $5 a piece.
Restaurants were getting them for about $0.60 a piece. And
consumers were getting the reusable containers for prices
ranging from $1 to free.

And unfortunatcly, the attrition rate for the containers
was high.

Put simply, pcoplc weren't returning the reusable containers
to be reused in the program. Thcy were kccping them.

“You can imagine that was a bit of a problcm,” says Maclnnes.

He continued to research similar programs around the
world. He found most other reusable container programs
cither relied on a mcmbcrship system, Or on consumers paying
a dcposit up front and having it returned after thcy returned
the container to the restaurant or a processing dcpot —a
system not unlike what was alrcady bcing done with bottle
dcpots in Alberta.

Maclnnes saw another opportunity.

“Eighty—six per cent of\bevcragc containers in Alberta get
returned. So, great system that's :1lrcady existing, the great
partnership,” he said.

“I't was about finding out how to make that work, in a
different way.”

As the number of restaurants interested in Earthware’s
reusable container pilot program cxpandcd from four to 50,
the company continued to test out different mcmbcrship
options to find the one that would encourage the greatest
return rate from customers.

But aterition rates remained high. Pcoplc just weren’t
returning the containers.

Fortunatcly, Maclnnes had a pl:m, He sought out new,
1css—cxpcnsivc containers, and researched ways to make
the container return process as simplc and casy as possiblc
for consumers.

. RINSE & RETURN
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In 2023, he found a solution.

“We wanted a better container and also a better way to pick
them up,” he said.

In addition to finding more cost-effective containers, Earchware
reached an agreement with the Alberta Bottle Depot Association.
The agreement meant consumers could now bring their used
takeout containers back to the bottle depot when they return
beverage containers.

Each container has a 30 cent deposit on it — included in the
price when the customer orders their takeout meal. When they
return the container to a depot, they get to pocket the change.

It’s a win-win-win — for the customer, for Earthware, and for
the environment.

Today, about 30 restaurants in Calgary have signcd on with
Earthware’s reusable container program, but Maclnnes has plans to
expand across Alberta in the near future, supported by financing
from SEF.

And he’s not stopping there.

“It's not just Alberta,” he says. “We've got global ambitions
for this” O




Public Place Network

Online Streaming for All

n a sense, Douglas Berquist is the Robin Hood of video

streaming platforms. As the CEO and founder of the

Calgary-based Public Place Network (PPN), he’s working
to take profits out of the hands of tech giants, and back in
the pockets of creators.

“What if T came to you and I gave you YouTube, wiped
it clean of all of its content and said, “This is now your
business. You take this, customize it, change it, make it into
whatever works for you, for your business and your business
model” What would that look like? What would you do?”
he asks.

Public Place Network offers a space for users to explore
the answers to these questions and more. It’s a customizable
video streaming platform built on the same technology
platforms like Netflix, YouTube and Vimeo are. It’s what's
known as an OTT — or an over-the-top service — which
bypasses traditional platforms like cable, broadcast and
satellite television to offer viewers direct access to media
over the internet.

PPN offers users a place to custom-build their own site
to share videos online. Whether users have one video or 20,
or if they want to build their own online channel and brand,
PPN is the public place for them.

In a sense, Berquist says, Public Place Network is to
the Internet what public access television was to
broadcast television.

“Anybody can come on at any level,” he says. “We've
democratized the system.”

And much like public access television served a
community’s need for connection, Berquist sees PPN
playing a similar role in the digital public realm. While
there are a wealth of other online streaming platforms and
video services available, none serve the market in the way
PPN does. Some sites offer video hosting and the ability
to customize your platform, but there’s often a high cost
associated with them. Sometimes that cost is so high, it's not
economically feasible for community groups.

Thanks to its lower costs for users, PPN allows groups
who otherwise might not be able to afford a more
traditional online presence the chance to build their own
online space.

“We need to take this now new public community
space and make it available to artist communities, to the
underrepresented, whoever and whatever is out there that
needs to get their voice out there,” he says.

“We wanted to treat it like a cell phone. You grab yourself
a channel, 300 bucks a month, boom. You pay for your data,
do your thing, do your business, total social enterprise.”

After developing PPN in Calgary, Berquist was ready to
expand. Thanks to financing through SEF, he’s been able

-

Public Place Network allows groups
who otherwise might not be able

to afford a more traditional online
presence the chance to build their
own online space.

to expand to users across the country — and across international
borders, as far away as Spain and Tunisia.

“We're trying to find anyone and everyone that recognizes this
kind of service as a way to help them extend their voice and their
monetization,” he says. “You're already doing all the marketing,
you're already pushing audiences to YouTube. Why are you doing
that? Push people to your own channel.”

PPN’s current clients include a wide swath of industries: from
tourism and transportation, to arts and entertainment, they've all
tapped into PPN as a way to build their online presence, and create
longer-lasting revenue streams.

One success story Berquist mentions is the Calgary International
Blues Festival. Organizers uploaded performance livestreams,
which were then monetized with subscription services or ads.
Each livestream could also be broken up into individual artists'
performances and sold, and other content could be added
throughout the year.

“So now, the organizer has four revenue streams from a single
activity, whereas before it was just one,” he says.

By giving total control to creators like the Blues Festival,
Berquist says, PPN drives economic growth at a grassroots level.

“Suddenly the community economy starts to grow and share
in the opportunities that are available in this video streaming
technology that's been monopolized by the likes of YouTube.”

Calgary’s Blues community is just one that has started to tap
into the potential of PPN. Berquist knows there’s lots more that
can be done, since every user is able to adapt the platform to meet
their needs.

“I've got people that I didn't even have any idea what they were
gonna do. I just know that if you give the controls to the people that
are creating the content, you will find out,” he says.

“Napster did that, remember, with music? They completely
shattered the recording industry by giving every Tom, Dick, Sue,
and Wendy the reins. We're doing that with OTT technology.” O




Looking for a better way

very day Social Enterprise Fund (SEF) works with

cntrcprcncurs—non—profits, for—proﬁts, cooperatives —

determined to find a better way to do things, to create a
sustainable economy lcading to a more inclusive community that
works for cvcrybody. The stories in this issue ofPortfolio celebrate
just some of the innovative projects we are proud to support.

Innovation can be an interesting word. The Merriam-Webster
dictionary defines it as ‘the introduction ofsomcthing new’, but
then goes on to point out that it can simpiy be ‘:mything new that
you do’

Social cntrcprcneurship Chalicngcs old think, and acccptcd
norms. [t puts business tools and best practices into the hands of
the non—profit sector, and says, ‘don’t be afraid to use these tools
to make your work in community even better., And it challcngcs
for—profit business to examine cvcrything it does from a lens of

Contributors

Paul Swanson is an Edmonton
based photographer specializing in
editorial, commercial, and sports
photography. When he's not taking
photographs for the NHL or other
clients in the city, he can probably
be found in the river valley walking
his dog. Paul has recently started
photographing SEF’s clients,
including Kemet and Growing

Greener for this Portfolio.

social and community rcsponsibility, in addition to rcsponsibiiity
to sharcholders. In other words, overturning the acccptcd rules of
engagement, and trying somcthing new.

Somcthing that may not rcally be so new at all in the biggcr
picture, just new to you, and how you work.

Rcccntiy I acccptcd an appointment to the federal government’s
new Social Innovation Advisory Council. We have been asked to
providc strategic advice to government in its goal to advance the use
of social innovation and social finance, and to support the growth
of those organizations who have (or might) take on the chailcngc
of social cntrcprcncurship. The work will be interesting and
Chailcnging, but I can’t think of a better way to start than stories
like these — of SEF clients putting somcthing ‘new’ into action.

— Jane Bisbee

Lisa Catterall is an Edmonton-based
freclance writer and editor. Over the
past decade, her writing has appcarcd
in magazines like Edify, WHERE and
The Tomato. When she’s not feverishly
clacking away at a keyboard, she can
be found enjoying many of our city’s
culinary gems. Lisa has been a special
member of the SEF team for several
years, and has writcen almost every

story ever published in Portfolio.

Partnerships make impact investing possible

Social enterprises, like any small businesses, require access to capital to grow. Given their sometimes
unusual structure or business sphere, social enterprises often face challenges finding the financing
they need through traditional sources. SEF acts as a patient lender, working with these enterprises
to meet their financing needs, whether through a big or small loan. Loans are repayable with interest

— and in this way, the funds can go on to assist other social entrepreneurs.

SEF was established in 2008 through a unique collaboration between the Edmonton Community
Foundation and the City of Edmonton. Other contributors to the fund have included the United Way,
the Alberta Real Estate Foundation and several private contributors. So far, the fund has invested
over $85 million in more than 90 projects. More than $20 million has been paid back, ready to do

more good in the community as new loans.
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